
A Hispanic woman-owned social marketing and public relations firm, Vanguard Communications collaborates with government agencies 
and nonprofit organizations to build opportunity, promote healthy behaviors, protect our environment and connect communities. Our agency 
is fueled every day by the passion of our staff to have a meaningful impact on people’s lives. 

Vanguard’s strategists unpack and communicate complex social issues related to 
mental health and substance use disorders, civic engagement, literacy and nutrition, 
to name a few. We excel at working with people in diverse communities who represent 
a broad array of ethnicities, ages, gender identities and more.

Our services include:

WHO.WHY.

WHAT.HOW.

STATEMENT
CAPABILITY

RECENT AWARDS

  News & Social Media

  Digital & Video Strategy

  Communications Planning

  Branding & Positioning

  Community Engagement

  Strategic Partnerships

  Design & Editorial

  Event Strategy & Production

  Celebrity & Spokesperson Engagement

  Training & Capacity Building

We have won more than 180 awards, many of 
them on behalf of government clients.

WWW.VANCOMM.COM  /  @VANCOMM

FEBRUARY 2026

GOVERNMENT EXPERIENCE

2023 HIGHLIGHTS

Digital Health Awards  
SILVER, DIGITAL HEALTH MEDIA/PUBLICATIONS 
AmeriHealth Caritas DC — Supporting the Oral Health of 
Enrollees with Special Needs

2024 HIGHLIGHTS

Viddy Awards 
PLATINUM WINNER 2024, NON-BROADCAST INFLUENCER 
VIDEO IN HEALTH AND WELLNESS 
Society of NeuroInterventional Surgery — From ER to Real Life: 
Leland Orser Shares Mother’s Stroke Survival Story

The Telly Awards
BRONZE, MUSEUMS & GALLERIES, SOCIAL VIDEO 
Institute of Museum and Library Services — National Medals 
Community Member Interviews

National Health Information Awards 
SILVER, BOOKLET/BROCHURE/PAMPHLET | HEALTH 
PROMOTION/DISEASE AND INJURY PREVENTION INFORMATION 
AmeriHealth Caritas DC — Don’t delay! Get vaccinated for the 
flu and COVID-19 today! Infographic

2025 HIGHLIGHTS

National Association of Government Communicators’ (NAGC) 
Blue Pencil Awards 
SECOND, WRITTEN: SINGLE PIECE 
Drug Enforcement Administration & Department of Education 
— Growing Up Drug Free: A Parent’s Guide to Substance Use 
Prevention

  Internal Communications  Crisis Communications

  Research & Evaluation



SELECTED PAST PERFORMANCE
FEDERAL GOVERNMENT

NON-GOVERNMENT

SAM Unique Entity ID: 
S954U5F3LLS9  

Applicable NAICS Codes: 
541820	 Public Relations 

Agencies (primary) 
541430	 Graphic Design Services
541613	 Marketing Consulting 

Services 
541690	 Other Scientific and 

Technical Consulting 
Services 

541810	 Advertising Agencies 
541910	 Marketing Research and 

Public Opinion Polling 

Cage Code: 3NRE1

BUSINESS INFORMATION
SBA Program Certification 
Woman-Owned Small Business 

Contracting Mechanisms:
GSA Multiple Award Schedule (MAS) 
Contract #GS-07F-164BA

HRSA Technical Assistance IDIQ
(subcontractor)

NIH Public Information and 
Communication Services Contract 
(subcontractor) 

DC Supply Schedule; Marketing, 
Media and Public Information; 
Contract # CW129760

1725 Eye Street NW, Suite 300 / Washington, DC 20006  
 WWW.VANCOMM.COM  /  @VANCOMM

Point of Contact:  
Dana Chomenko, MA at 202-248-5444 or dchomenko@vancomm.com

American Psychological Association
2005 – PRESENT
media strategy and training  l  materials production  l  promotion strategies  l  digital 
engagement  l  virtual events  l  partnership development

AmeriHealth Caritas DC
2017 – PRESENT
message promotion  l  materials production  l  video, web and print production

League of Women Voters of the United States
2020 – PRESENT
strategic communications   l  advertising  l  materials production  l  virtual events  
l  video, web and print production

The Pew Charitable Trusts
2021 – 2024
strategic communications planning  l  audience research  l  messaging

Drug Enforcement Administration
2021 – 2024
materials production  l 508 compliance

Institute of Museum and Library Services
2019 – 2025 
strategic communications planning  l  integrated media  l  social media 
management  l  materials production  l  virtual events

National Institutes of Health (NIH) 
National Institute of Diabetes and Digestive and Kidney Diseases 
2014 – 2018
campaign communications support  l  message promotion  l  media and 
spokesperson training

National Institute of Mental Health 
2019 – 2020 
media and spokesperson training

National Oceanic and Atmospheric Administration
2020 – 2025
strategic communications planning  l  training and capacity building

Small Business Administration
2019 – 2025
brand development and execution  l  strategic communications planning  l  event 
planning  l  campaign development  l  materials production 

Smithsonian National Museum of the American Latino
2024 – PRESENT
brand development  l  strategic communications planning  l  materials production  
l  campaign development and implementation

Substance Abuse and Mental Health Services 
Administration (SAMHSA) 

Substance Use Disorder Prevention Engagement Initiatives
2022 – PRESENT
Underage Drinking Prevention Education Initiatives
2014 – 2022
audience research  l  video, web and print creative production  l  social 
media engagement  l  community engagement  l  campaigns  l  partnership 
development  l  writing and editing  l  graphic design

Caring for Every Child’s Mental Health Campaign 
1994 – 2019
training and capacity building  l  culturally and linguistically competent 
communications support  l  event production  l  materials development  
l  partnership development  

Health Communications and Marketing Services for Public Engagement 
2016 – 2020
strategic communications planning  l  partnership development and 
engagement  l  video, web and print creative production  l  event production

Voice Awards Program
2002 – 2018
event production  l  brand creation and execution  l  integrated media  
l  celebrity recruitment and engagement

STATE GOVERNMENT
DC Department of Behavioral Health, State Opioid Response

Live.Long.DC. Social Marketing Campaign
2025 – PRESENT
social marketing  l  materials production  l  strategic communications planning  
l  community engagement  l  audience research

New York State Department of Health, Division of Chronic 
Disease Prevention, Bureau of Community Chronic Disease 
Prevention

NYS Physical Activity and Nutrition Center for Excellence (PANCE)
2021 – 2025
training and technical assistance  l  materials production  l  social marketing


