
A Hispanic woman-owned public relations and social marketing firm, Vanguard Communications collaborates with nonprofit organizations 
and government agencies to build opportunity, promote healthy behaviors, protect our environment and connect communities. Our agency 
is fueled every day by the passion of our staff to have a meaningful impact on people’s lives.

Modest budgets. Bold policy agendas. Ambitious boards. Diverse membership. 
Passionate staff.

Vanguard has championed hundreds of clients from the nonprofit sector to ensure 
their voices are heard on critical debates, from mental health to social justice. We 
excel at working with people in diverse communities who represent a broad array 
of ethnicities, ages, gender identities and more. Several of our staff have worked at 
influential nonprofit organizations including the Humane Society of the United States, 
the American Pharmacists Association and the Rodham Institute.

Our services include:

WHO.WHY.

WHAT.HOW.

STATEMENT
CAPABILITY

RECENT AWARDS

  News & Social Media

  Digital & Video Strategy

  Communications Planning

  Branding & Positioning

  Community Engagement

  Strategic Partnerships

  Design & Editorial

  Event Strategy & Production

  Celebrity & Spokesperson Engagement

  Training & Capacity Building

We have won more than 175 awards; here are 
a few of our recent recognitions.

NONPROFIT EXPERIENCE
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2022 HIGHLIGHTS

2023 HIGHLIGHTS

The Telly Awards
BRONZE, GENERAL SOCIAL VIDEO: PUBLIC SERVICE/ACTIVISM 
League of Women Voters of the United States®—No More
Excuses: Voting Rights Now!

Association TRENDS™ TRENDY Awards
BRONZE, BEST ADVOCACY CAMPAIGN 
American Psychological Association—Stress in America™
2021: One Year Later, A New Wave of Pandemic Health
Concerns

Davey Awards 
SILVER, CAMPAIGN & SERIES: PUBLIC SERVICE/ACTIVISM
Food Animal Concerns Trust—Healthy & Humane Food
Video Series

2024 HIGHLIGHTS

Viddy Awards
PLATINUM WINNER 2024, NON-BROADCAST INFLUENCER 
VIDEO IN HEALTH AND WELLNESS 
Society of NeuroInterventional Surgery—From ER to Real 
Life: Leland Orser Shares Mother’s Stroke Survival Story

PRNEWS Nonprofit Awards
WINNER, ADVOCACY CAMPAIGN AND LOBBYING EFFORTS
Society of NeuroInterventional Surgery—Get Ahead of 
Stroke® campaign

The Telly Awards
SILVER, INSTRUCTIONAL, SOCIAL VIDEO 
American Diabetes Association—Physical Activity 101 Video



OUR WORK

FARM AID
Training and Capacity Building, Media Outreach, Event Strategy and Production, Virtual Event Production 
and Promotion, Communications Planning, Video Production

As the agency of record for this national organization, Vanguard is helping to change the conversation about 
family farmers from a focus on loss and financial hardship to farmers as stewards of health, the environment 
and the economy, and is establishing Farm Aid as a thought leader on food and agriculture issues.

AMERICAN PSYCHOLOGICAL ASSOCIATION (APA)
Communications Planning, Design and Editorial, Media Outreach, Digital Strategy, Event Strategy and 
Production, Virtual Event Production and Promotion, Training and Capacity Building

Vanguard has partnered with APA since 2006 to promote psychologists as health practitioners best trained 
to help individuals adopt lifestyle and behavioral changes. A cornerstone of this effort is the annual Stress 
in America™ survey, which provides the backdrop against which APA and its member psychologists can 
discuss stress as a serious health problem. The report attracts considerable media attention while it 
educates consumers about the connection between prolonged stress and health.

LEAGUE OF WOMEN VOTERS OF THE UNITED STATES (LWVUS)
Communications Planning, Digital and Video Strategy, Design and Editorial, Event Strategy and Production, 
Media Outreach

Vanguard began working with the League in 2019 to help the organization plan and produce an event to 
honor the centennial of the ratification of the 19th amendment. Once it was clear that an in-person event 
would not be possible in 2020, we refocused on a full range of communications support — from branding 
and positioning to advertising to strategic communications planning. This work has received industry 
accolades for our creative approaches and advocacy strategies.

SOCIETY OF NEUROINTERVENTIONAL SURGERY (SNIS)
Campaign Planning, Design and Editorial, Strategic Partnerships, Media Outreach, Digital Strategy, Virtual 
Event Production and Promotion

SNIS engaged Vanguard to elevate awareness of a lifesaving treatment of severe stroke through a public 
education campaign called Get Ahead of Stroke®. Our multi-faceted PR strategy is building a coalition of 
support; coordinating events and reaching out to media to bring exposure to the campaign’s goals, key 
players and state-level successes; and connecting with supporters who can amplify our messages.

AMERICAN DIABETES ASSOCIATION (ADA)
Communications Planning, Branding and Positioning, News and Social Media, Digital Strategy, Design and 
Editorial, Training and Capacity Building

Vanguard manages marketing and communications for ADA’s efforts on the National Diabetes Prevention 
Program led by the Centers for Disease Control and Prevention with public and private organizations 
working with an evidenced-based lifestyle change program to prevent or delay the onset of type 2 diabetes 
among adults with prediabetes. Vanguard develops tools and materials to help them recruit participants 
into the program, raise awareness of prediabetes, and encourage providers and payors to engage in 
referrals and coverage. 

FOOD ANIMAL CONCERNS TRUST (FACT)
News and Social Media, Communications Planning, Media Outreach, Video Production, Digital Strategy

FACT joined forces with Vanguard to increase awareness about antibiotic-resistant “superbugs” and 
carcinogenic chemicals in the animal feed of factory farms — which can pose risks for people, animals and 
the environment. Our support ranged from strategic communications and campaign planning to creative 
content development to integrated media. We developed and placed op-eds, coordinated an interview 
tour and collaborated on a video series. These efforts culminated in the video series winning a Bronze Telly 
Award and a Silver Davey Award in 2023, as well as the Food and Drug Administration publishing its intent to 
withdraw approval of the carcinogenic drugs.

CLIENTS
Below is a sampling of nonprofit 
organizations with whom we have 
collaborated.
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